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LEVEL AND QUALITY OF CONSUMPTION OF THE FOODSTUFFS
IN THE AMUR REGION

The level and quality of consumption of the foodstuffs in the Amur region is examined in this article.
In dynamics consumption of the basic food stuffs of the population of the Amur region is presented. Qual-
ity of food stuffs, a saturation of the food market, consumer demand of the population are shown.
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