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RESEARCH OF PREFERENCES OF POPULATION AT USAGE OF SOYA PRODUCTS

In given article the results of marketing research are presented. The purpose of research was
studying of preferences of population of Blagoveshchensk during usage of soya and products of its
processing. Therefore it was established that, despite available fears of eating soya products, at proper
and constant informing of consumers about quality of the products, their chemical content, they can
and should be included in the ration of population. This will diversify the food and will also improve its
nutritive and biological value.

KEYWORDS: SOYA, SOYA PRODUCTS, PREFERENCES, CONSUMERS, RESPONDENTS,
MARKETING RESEARCH, QUESTIONNAIRE, ANTINUTRIENTS, BEAN TASTE AND SMELL

. 
-

 90%.

, -
, .

-
. -

. -

, 

.  -
 2009 

 107,4 .    2008
.

-
 -  ( -

) 
).

 -  2010 
.

-
-

.
-

. 
 158 ,  31% - 

 67%  - . 

, 
. -

 24 .

  
: « -

,  
?»

.1).  (71%) 
, 

, 9% -
, 

.
 20% -
.



47

. 1. 

  

?» ( . 2).  7% 
, -

, 40% 

 -  1  -  2  ,   53%
-

 1 - 2 .

.  2.  

-
, 

, 
 ( . 3). -

 (18%) -
, , ,

., 33%  -

,  « », 
» .).  49% 

-
 ( , , ,

.),  10-30% 
.

.  3.  

71

9

20

0

10

20

30

40

50

60

70

80

7

40

53

0

10

20

30

40

50

60

1-2 1-2 

18

33

49

0

10

20

30

40

50

60

 (
)



48

. 4. 

  ,  30% -
, 

. -
: «

?» ( . 4). 
-
-

, . -
-

,  45%  
, 

. -

 (15%). -
, 

, -
 ( , , -

.). -
 10%    ,  

.  -
 (30%)  ,  ,  

-
.

-

, -

, , 
, 

, 
-

.   
-
-

,   
.

1. , . -
-

/ .
, . , .  // -

. 2008. 9. - . 54-55.
2. , . . 

 / .  .  – -
.: , 2001. – 148 .

	

45

15
10

30

0
5

10
15
20
25
30
35
40
45
50

, 


